








The Site Index

The Site International Foundation maintains an ongoing research project
that serves as an analysis and forecast for the motivational events industry.
The Site Index is composed of an annual survey and interim reports.

Data for The Site Index are derived from the collective experiences and
perspectives of a global group of highly qualified incentive travel and
motivational event users and providers. Research examines both internal and
external challenges to our business and how these factors impact the stability
and growth of our market. It addresses behaviors of buyers and supplier
partners, providing leading indicators for future trends.

All data—including the list of participants —are maintained on a strictly
confidential basis by the researchers and are never available to the Site
International Foundation or Site.

There is an opportunity for you as a user or provider of motivational events
to promote our industry and have access to information that will increase
your proficiency. As an industry, cooperation—coupled with the guarantee
of confidentiality —can create the strongest database of information ever
available to our industry.

We urge you to become part of this project at http://siteindex.uwaterloo.ca.

You can make a difference!

Methodology and Researchers

All registrants in The Site Index database were invited via email to participate
in this survey. The survey had a response rate of 37.6%.

The survey was supervised by Scott A. Jeffrey, Ph.D., Monmouth University
and Marion Joppe, Ph.D., University of Guelph.

Our Thanks

This Site Index report was made possible by partner donations from the Canadian Tourism
Commission, InterContinental Hotels Group and Mexico Tourism. If your organization would
like to say yes to supporting The Site Index and the Site International Foundation,

please contact site@siteglobal.com.
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The Site International
Foundation

The mission of the Site International
Foundation is simple—to enhance the
awareness and effectiveness of motivational
experiences and incentive travel, thereby
increasing usage globally. The Site
International Foundation has served Site
members by providing research and
educational programs that assist business
executives, practitioners and partners who
operate in our community since 2006.

For more information, contact:
Site International Foundation

401 North Michigan Avenue
Chicago IL 60540 USA
312.673.5876
asummers@siteglobal.com

Site

Site has grown since its inception 35 years
ago to more than 2,200 members in 87
countries with 36 local and regional chapters.
It is the only global authority connecting
motivational experiences with business results.
The community of Site professionals brings
best-in-class solutions, insights and global
connections to maximize the business
impact of motivational experiences regardless
of industry, region or culture. Site serves

as the source of expertise, knowledge and
personal connections that will catapult and
sustain professional growth and help build
the value of extraordinary, motivational
experiences worldwide.
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